
Zion Zanzuri SELECTED PORTFOLIO 2026

SENIOR CLIENT MANAGEMENT & STRATEGY

Good ideas.
Mean business.
I lead client relationships and bring strategy, creative,
media and data together around the business goal.

Client leadership

Senior account management, retention
and growth, and executive stakeholder
relationships.

Strategy & performance

Marketing strategy, budget
management and cross-platform PPC
campaigns. SEO, AEO, GEO and CRO.

Creative & execution

Creative direction, Canva design, and AI
video and graphics.

42
Campaign creatives

20
Videos & creator stories

06
Digital experiences

03
Featured projects

01 Explore the full portfolio  →

https://zion-zanzuri.com


Zion Zanzuri SELECTED PROJECT / CLIENT LEADERSHIP 2026

GAVRIEL

02 Explore the full portfolio

A place worth picturing yourself in
THE CHALLENGE

Present one venue to couples planning a wedding and businesses
planning an event, while giving each audience a relevant reason to inquire

MY ROLE

Account, campaign and creative management

THE WORK

The work gives the venue a leading role. Daylight, the pool and a relaxed
atmosphere set the scene for corporate summer events; wedding creative
shifts the emphasis to the setting and the occasion. The film adds a
personal perspective to that visual story

Explore the project online

https://zion-zanzuri.com/
https://zion-zanzuri.com/gavriel-project
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GAVRIEL

03 Explore the full portfolio

Corporate summer events Wedding dates Winter, beautifully set

https://zion-zanzuri.com/
https://zion-zanzuri.com/gavriel-project
https://zion-zanzuri.com/gavriel-project
https://zion-zanzuri.com/gavriel-project


Zion Zanzuri SELECTED CREATIVE / 2 OF 2 2026

GAVRIEL

04 Explore the full portfolio

Summer weddings A winter wedding to remember Your day, your way

https://zion-zanzuri.com/
https://zion-zanzuri.com/gavriel-project
https://zion-zanzuri.com/gavriel-project
https://zion-zanzuri.com/gavriel-project


Zion Zanzuri SELECTED PROJECT / CLIENT LEADERSHIP 2026

BAREKET ISRAEL

05 Explore the full portfolio

Make the address mean something
THE CHALLENGE

Give prospective buyers a clear view of the homes, the location and the
offer at each development

MY ROLE

Account, campaign and creative management

THE WORK

The Habanim 24 creative pairs the building with the property types and
commercial offer. In the Hashmonaim 3 selection, the neighborhood
becomes part of the story. Habanim 24 focuses on the pre-sale offer;
Hashmonaim 3 introduces the address and its surroundings

Explore the project online

https://zion-zanzuri.com/
https://zion-zanzuri.com/barkat-project
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BAREKET ISRAEL

06 Explore the full portfolio

Habanim 24 Life at Hashmonaim 3 A home with the city around it

https://zion-zanzuri.com/
https://zion-zanzuri.com/barkat-project
https://zion-zanzuri.com/barkat-project
https://zion-zanzuri.com/barkat-project
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BAREKET ISRAEL

07 Explore the full portfolio

The city is part of the address An address with a point of view One address, a whole neighborhood

https://zion-zanzuri.com/
https://zion-zanzuri.com/barkat-project
https://zion-zanzuri.com/barkat-project
https://zion-zanzuri.com/barkat-project


Zion Zanzuri SELECTED PROJECT / CLIENT LEADERSHIP 2026

BASRA

08 Explore the full portfolio

From the product to the purchase
THE CHALLENGE

Make a food product tangible on a screen, while keeping the commercial
objective in view

MY ROLE

Account, campaign and creative management

THE WORK

The static creative puts the product and branded packaging in a familiar
home setting. The tallow video takes an explanatory approach. One
introduces the brand through the product; the other gives the viewer a
closer explanation of its use

Explore the project online

https://zion-zanzuri.com/
https://zion-zanzuri.com/basra-project
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BASRA

09 Explore the full portfolio

From the pasture to the table Built on good ingredients From the Golan to your door

https://zion-zanzuri.com/
https://zion-zanzuri.com/basra-project
https://zion-zanzuri.com/basra-project
https://zion-zanzuri.com/basra-project
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BASRA

10 Explore the full portfolio

Good taste starts here Romanian kebab, with Omer Miller Five minutes to kebab

https://zion-zanzuri.com/
https://zion-zanzuri.com/basra-project
https://zion-zanzuri.com/basra-project
https://zion-zanzuri.com/basra-project


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

A LITTLE WIT GOES A LONG WAY

11 Explore the full portfolio

Cut & Shave Gavriel

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

A PLACE IN THE PICTURE

12 Explore the full portfolio

House of Wellness Wachler & Wolf

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

EVERY BRAND HAS A WORLD OF ITS OWN

13 Explore the full portfolio

Christina Hanoar Haoved Vehalomed

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

PEOPLE WITH SOMETHING TO OFFER

14 Explore the full portfolio

Ofir Productions David Azoulay Group

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

PICTURE THE POSSIBILITIES

15 Explore the full portfolio

770 Offices Rom Fund

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

A REASON TO TAKE THE NEXT STEP

16 Explore the full portfolio

IMPACT Machar Provident Funds

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

SOMETHING TO LOOK FORWARD TO

17 Explore the full portfolio

Gavriel Cut & Shave

https://zion-zanzuri.com/
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LIFE BETWEEN THE BIG MOMENTS

18 Explore the full portfolio

David Azoulay Group David Azoulay Group SportEr

https://zion-zanzuri.com/
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MAKE IT WORTH WANTING

19 Explore the full portfolio

SportEr Basra

https://zion-zanzuri.com/
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KEEP THE POSSIBILITIES OPEN

20 Explore the full portfolio

Space Virtue

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / CAMPAIGNS 2026

TURN INTEREST INTO INTENT

21 Explore the full portfolio

Habanim 24 Machar Provident Funds

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / STORIES 2026

HOSPITALITY & ENTERTAINMENT

22 Explore the full portfolio

Jenia Robina ALOHA

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / STORIES 2026

PLACES & EXPERIENCES

23 Explore the full portfolio

Ministry of Labor 770 Offices ALOHA

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / STORIES 2026

PEOPLE & EVERYDAY LIFE

24 Explore the full portfolio

Robina Machar Provident Funds Cut & Shave

https://zion-zanzuri.com/
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TIME FOR YOURSELF

25 Explore the full portfolio

House of Wellness Jenia

https://zion-zanzuri.com/


Zion Zanzuri CREATIVE / STORIES 2026

AN OCCASION TO REMEMBER

26 Explore the full portfolio

Cut & Shave Gavriel

https://zion-zanzuri.com/


Zion Zanzuri VIDEOS / PRESS PLAY 2026

FILM & SOCIAL CONTENT

27 Explore the full portfolio

Bareket Israel

The city is part of the address

David Azoulay Group

Room for your next chapter

Gavriel

Your day, your way

Watch all 18 videos in the online portfolio

https://zion-zanzuri.com/
https://zion-zanzuri.com/films.html
https://zion-zanzuri.com/films.html
https://zion-zanzuri.com/films.html
https://zion-zanzuri.com/films.html


Zion Zanzuri DIGITAL / SELECTED EXAMPLES 2026

WEBSITES & LANDING PAGES

28 Explore the full portfolio

Hashmonaim 3

Visit the website

Ministry of Labor

Visit the website

https://zion-zanzuri.com/
https://hashmonaim3.pages.dev/?v=2
https://miluim-landing.pages.dev/


Zion Zanzuri DIGITAL / SELECTED EXAMPLES 2026

WEBSITES & LANDING PAGES

29 Explore the full portfolio

ALOHA

Visit the website

House of Wellness

Visit the website

https://zion-zanzuri.com/
https://aloha-weddings.netlify.app/
https://how-partners.pages.dev/


Zion Zanzuri DIGITAL / SELECTED EXAMPLES 2026

WEBSITES & LANDING PAGES

30 Explore the full portfolio

770 Offices

Visit the website

Gavriel

Visit the website

https://zion-zanzuri.com/
https://770.webbime.com/
https://gavriel-preview.daniel-578.workers.dev/


Zion Zanzuri OUTCOMES / CASE STUDIES 2026

OUTCOMES & EVIDENCE

01 / RESIDENTIAL PROPERTY

Bareket Israel / Habanim 24

22.4%
more leads

Property interest, measured in inquiries.

Recorded lead volume rose from 49 in May to 60 in July 2026. The
comparison includes the Habanim 24 lead campaigns, including the
Herzliya-only campaign in May.

My role

Client leadership, property lead generation & campaign creative.

Measured in

Meta Ads Manager - campaign-level lead events.

Channels

Facebook & Instagram (Meta Ads)

Reporting period

May vs. July 2026

Lead volume

49 to 60 leads; 11 additional inquiries
Explore the project

31 zion-zanzuri.com

https://zion-zanzuri.com/barkat-project.html
https://zion-zanzuri.com


Zion Zanzuri OUTCOMES / CASE STUDIES 2026

OUTCOMES & EVIDENCE

02 / EVENTS & HOSPITALITY

ALOHA

2,846
leads recorded in Meta

One venue. Two distinct audiences.

Wedding and business-event campaigns recorded 2,846 Meta
leads across the reporting period. June contributed 475 leads and
July contributed 351.

My role

Account leadership, event campaigns & landing-page creative.

Measured in

Meta Ads Manager - account-level lead events.

Channels

Facebook & Instagram (Meta Ads)

Reporting period

1 Dec 2025 - mid-Aug 2026

Audiences

Weddings & corporate events

32 zion-zanzuri.com

https://zion-zanzuri.com


Zion Zanzuri OUTCOMES / CASE STUDIES 2026

OUTCOMES & EVIDENCE

03 / WEDDINGS & EVENTS

Gavriel

270
attributed appointment-booking conversions

From campaign interest to a booked meeting.

Google Ads recorded 270 appointment-booking conversions
imported from Leader CRM during January-September 2026. This
is attributed conversion credit, rather than a count of unique
customers or completed events.

My role

Account leadership, cross-channel campaigns & creative management.

Measured in

Google Ads - appointment bookings imported from Leader CRM.

Channels

Google Search, Display, Demand Gen & Performance Max

Reporting period

Jan-Sep 2026

Reporting definition

Appointment booking / All conversions

Explore the project

33 zion-zanzuri.com

https://zion-zanzuri.com/gavriel-project.html
https://zion-zanzuri.com


Zion Zanzuri OUTCOMES / CASE STUDIES 2026

OUTCOMES & EVIDENCE

04 / FOOD & ECOMMERCE

Basra

$283.7K
USD in Meta-attributed purchase value

Product storytelling with purchase intent.

Meta recorded $283,704.60 USD in attributed website purchase
value and 1,938 attributed purchases. These are account-level
platform results for January-September 2026.

My role

Client strategy, ecommerce campaigns & product-focused creative.

Measured in

Meta Ads Manager - website purchases & purchase value.

Channels

Facebook, Instagram & Audience Network

Reporting period

Jan-Sep 2026

Website purchases

1,938 Meta-attributed purchases
Explore the project

34 zion-zanzuri.com

https://zion-zanzuri.com/basra-project.html
https://zion-zanzuri.com
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OUTCOMES & EVIDENCE

05 / FITNESS & WELLNESS

House of Wellness

13,663
leads recorded in Meta

Multiple services. A clear inquiry path.

Lead activity spans services and locations, from head spa
experiences to specialist treatments and EMS. Head spa campaigns
recorded 10,751 leads; 360 treatment campaigns recorded 1,932.

My role

Account leadership, multi-service lead campaigns & creative
coordination.

Measured in

Meta Ads Manager - leads across service campaigns.

Channels

Facebook & Instagram (Meta Ads)

Reporting period

1 Jan 2025 - 10 Oct 2026

Campaign scope

Multiple treatments & locations

35 zion-zanzuri.com

https://zion-zanzuri.com


Zion Zanzuri OUTCOMES / CASE STUDIES 2026

OUTCOMES & EVIDENCE

06 / GROOMING & LOCAL SERVICES

Cut & Shave

399
WhatsApp contact conversion actions

From local search to direct contact.

Google Ads recorded 399 WhatsApp contact conversion actions
during January-September 2026. The metric counts contact
actions, rather than completed appointments.

My role

Client & campaign management for local customer acquisition.

Measured in

Google Ads - WhatsApp contact conversions.

Channels

Google Search Ads

Reporting period

Jan-Sep 2026

Conversion path

Search ad to WhatsApp contact

36 zion-zanzuri.com

https://zion-zanzuri.com

